
 

 

Journal of Advanced Health Informatics Research (JAHIR) 
Vol. 2, No. 1, (2024), pp. 24-35 
ISSN: 2985-6124, DOI: 10.59247/jahir.v2i1.95 

  
 

 
Journal homepage: https://ejournal.ptti.web.id/index.php/jahir/ Email: jahir@ptti.web.id 

 

Coffee Culture and Mental Well-being: A Comparative 
Study of Modern and Traditional Coffeeshops in Al 

Qassim 
 

Kurniawan Arif Maspul 1 
1 University of the People, Pasadena CA, United States of America 

 

ARTICLE INFO  ABSTRACT (10 PT) 

Article history: 

Received December 05, 2023 
Revised October 28, 2024 
Published January 9, 2025 
 

 
This study looks into the effects of modern and traditional coffeeshops on the 
mental health of customers in the Saudi Arabian province of Al Qassim, with 
a focus on the cities of Buraydah and Unaizah. The proliferation of diverse 
coffeeshop kinds has resulted in the emergence of each giving a distinct 
experience and atmosphere. Understanding the impact of different coffee 
shop types on mental well-being is critical for the creation of long-lasting and 
prosperous coffee communities in Al Qassim. The study addresses five major 
concerns: the impact of coffee shops on consumers' sense of autonomy and 
empowerment, the impact of environmental stimuli on psychological well-
being, the role of quality and satisfaction in shaping coffee shop experiences, 
strategies for bridging the gap between modern and traditional coffeeshops. 
To gain insights, a thorough research technique was used, which included a 
qualitative literature review, talks, and observations. The findings emphasize 
the considerable impact of modern and traditional coffeeshops on mental 
health, underlining the necessity of collaboration and sustainability in 
cultivating an inclusive coffee culture that improves the well-being of the Al 
Qassim society. 
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1. INTRODUCTION  

The rise of coffee culture has resulted in the emergence of both modern and traditional coffeeshops 
in the Saudi Arabian province of Al Qassim. These many coffeeshop types appeal to various populations, each 
delivering a distinctive experience and ambiance [1],[2]. The impact of these various coffee shop styles on 
consumers' mental health, on the other hand, remains a topic of study and concern [3]. Understanding why a 
study on the effects of modern and traditional coffeeshops on mental health is being conducted is critical for 
the development of sustainable and successful coffee communities in Al Qassim, notably in Buraydah and 
Unaizah. 

This study attempts to address five main concerns and offer light on their implications for mental 
well-being in the context of Al Qassim's coffee culture. First, it tries to investigate how modern and traditional 
coffeeshops contribute to consumers' cultural identity and social ties, acknowledging the function of 
coffeeshops as cultural hubs. Second, the impact of environmental stimuli such as atmosphere and decor on 
consumers' psychological well-being will be investigated, providing insights into how different coffee shop 
styles influence mental health outcomes. 

https://creativecommons.org/licenses/by-sa/4.0/deed.id
https://creativecommons.org/licenses/by-sa/4.0/deed.id
mailto:kurniawanarifmaspul@my.uopeople.edu
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In addition, the study intends to dive into consumers' views of quality and contentment, given their 
importance in influencing overall coffee shop experiences. The study intends to discover the effects of modern 
and traditional coffeeshops on mental well-being by determining how they differ in terms of perceived quality 
and satisfaction levels. Furthermore, the study aims to evaluate how coffee shops contribute to consumers' 
sense of autonomy and empowerment, acknowledging their potential to influence mental health outcomes. 

Bridging the gap between these two types and promoting collaboration is critical to the long-term 
profitability and sustainability of both modern and traditional coffeeshops. The purpose of this research is to 
look into new ways of developing sustainable coffee communities in Al Qassim while also considering the 
impact on mental health. The study intends to contribute to the growth and well-being of Al Qassim's coffee 
business by addressing these important challenges and suggesting ways for improving mental health outcomes. 
Furthermore, knowing why a study on the effects of modern and traditional coffeeshops on mental health in Al 
Qassim is being conducted is critical for developing sustainable and healthy coffee communities [4],[5]. The 
study intends to provide useful insights and support the well-being of individuals in Al Qassim's coffee culture 
by investigating cultural identity, social relationships, environmental stimuli, perceived quality and 
satisfaction, sense of autonomy and empowerment, and sustainability plans. 
 
2. METHODS  

The study used a rigorous research methodology that included a qualitative literature review, in-depth 
discussions, interviews, and observations to investigate the effects of modern and traditional coffeeshops on 
mental health in Al Qassim, Saudi Arabia, more specifically in Buraydah and Unaizah. A qualitative literature 
study offered a theoretical framework and identified essential topics, while expert talks enhanced 
understanding of coffee culture dynamics. Individual experiences and perspectives were gathered through 
interviews with coffee shop owners, employees, and customers. Observations in different coffee shop settings 
also documented physical conditions and customer interactions. This multimodal approach ensured a thorough 
investigation of the subject, providing useful insights into the complex relationship between coffee shop styles 
and mental well-being in Al Qassim. 

 
3. RESULTS AND DISCUSSION  

The thriving specialty coffee trend in Al Qassim has given rise to both modern and traditional 
coffeeshops, catering to a wide range of interests within the region's gastronomic expansion [6],[7]. The 
purpose of the article is to investigate the impact of these coffee shop styles on consumers' mental health. The 
article tries to identify the distinct mental health experiences of persons visiting various types of coffeeshops 
by examining five main issues: cultural identity, social connections, environmental elements, perceived quality 
and satisfaction, and sense of autonomy and empowerment. It also suggests novel ways to bridge the gap 
between these communities, enabling collaboration and long-term sustainability in Al Qassim's coffee culture. 

In Al Qassim, it investigated issues at the junction of specialty coffee trends and culinary expansion, 
with a focus on the mental health consequences of modern and traditional coffeeshops. It intends to shed light 
on the complicated dynamics of the region's coffee culture and contribute to the development of sustainable 
and thriving coffee communities in Al Qassim by addressing important concerns and suggesting collaborative 
ways. 

 
Cultural Identity and Social Connection 

The impact of modern and traditional coffeeshops on consumers' mental health is heavily influenced 
by cultural identification and social connection. Tajfel et al. [8] established the Social Identity Theory, which 
helps to explain this occurrence. Individuals acquire a portion of their self-esteem and social identity from the 
groups to which they belong, according to this notion. Modern and traditional coffeeshops symbolize diverse 
cultural identities and social sectors in the case of coffeeshops [9],[10]. Modern coffeeshops frequently appeal 
to younger generations and people who value cosmopolitanism and worldwide trends. To attract customers 
looking for a modern and fashionable experience, these facilities often provide contemporary designs, novel 
brewing methods, and a diverse menu selection [11]. Traditional coffee shops, on the other hand, tend to attract 
elderly people and those who respect local traditions, cultural authenticity, and community connections. These 
restaurants frequently offer classic design, music, and brewing processes that generate a sense of nostalgia and 
warmth [2],[12],[13]. 

The cultural barrier between modern and traditional coffeeshops can have an effect on consumers' 
sense of belonging and social connection, influencing their mental health. Younger people who identify with 
modern coffeeshop culture, for example, may feel a deeper sense of belonging and connection when they visit 
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these facilities. They may value the opportunity to communicate with like-minded people and engage in 
conversations about common interests, which can improve their general well-being [14],[15]. 

Older people who identify with traditional values and cultural heritage, on the other hand, may feel a 
higher feeling of belonging and social connection in traditional coffeeshops. These facilities may serve as 
crucial meeting spaces for local communities, where people can talk with friends, neighbors, and even 
strangers. These encounters can improve mental health by providing a sense of community and social support 
[16]. 

Consider the case of Al Qassim in Saudi Arabia as an example. The area is well-known for its diverse 
cultural heritage and strong feeling of community [17],[18]. On the other hand, traditional coffeeshops, also 
known as "gahwa," have been a part of the local culture for decades [19]. These enterprises provide places for 
people to meet, share tales, and have vibrant discussions over a cup of coffee [20]. Many older people in Al 
Qassim visit traditional coffeeshops not only to drink coffee, but also to preserve cultural traditions and 
establish social contacts with their peers. 

The rise of modern coffeeshops in Al Qassim, on the other hand, has lured a younger demographic 
drawn to the contemporary ambiance, specialty coffee choices, and opportunities for socializing in a more 
cosmopolitan setting. These modern enterprises offer a new social experience, appealing to people looking for 
a sense of belonging in a more globalized world [21],[22]. The disparities in cultural identity and social 
connection between modern and traditional coffeeshops emphasize the importance of knowing the distinct 
demands and preferences of various customer groups. Coffeeshops may establish inclusive environments that 
promote mental well-being for all individuals, regardless of age or ethnic background, by recognizing and 
catering to these varied identities and social spheres [23],[23]. 

Moreover, the Social identification Theory [8] explains how consumers' mental health can be 
influenced by cultural identification and social connection in modern and traditional coffeeshops. Modern 
coffeeshops cater to younger generations looking for cosmopolitan experiences, whilst traditional coffeeshops 
cater to individuals who value local traditions and community relationships. Coffeeshops can generate a sense 
of belonging and social engagement by acknowledging and accepting cultural diversity, favorably improving 
consumers' mental well-being. 

 
Environmental Stimuli and Psychological Well-being 

The atmosphere and style of modern and traditional coffeeshops have a major impact on consumers' 
psychological well-being [24],[25]. Exposure to natural and visually pleasant environments, according to the 
Attention Restoration Theory presented by Kaplan & Kaplan [26], can have a restorative effect on individuals' 
attention and mental tiredness. In the setting of coffeeshops, elegant decor, bright lighting, and lively music 
are frequently prioritized. These factors combine to produce a dynamic and active environment that can 
stimulate the senses and promote a sensation of excitement. The utilization of modern decor, contemporary 
furniture, and cutting-edge brewing technology adds to the entire environment [27],[28]. This vibrant 
environment may attract people looking for a dynamic and exhilarating experience, allowing them to feel 
involved and rejuvenated while drinking coffee. 

Traditional coffeeshops, on the other hand, frequently have a more rustic and easygoing air. 
Traditional ambience, local artwork, and traditional design may be used at these enterprises to create a nostalgic 
and pleasant feel [29],[30]. The lighting is typically softer, and the overall design is intended to inspire a sense 
of calm and tranquility. Such an environment may appeal to those seeking a more relaxed and peaceful 
experience, allowing them to unwind and escape from the hectic pace of modern life [31]. 

The differences in environmental stimuli between modern and traditional coffeeshops can influence 
consumers' psychological well-being in various ways. The stimulating environment of modern coffeeshops can 
promote a sense of alertness and increased energy levels, which can be beneficial for individuals seeking a 
boost in productivity or social interaction [32],[33]. This environment may be particularly appealing to younger 
individuals who enjoy the buzz of activity and the vibrant atmosphere. Traditional coffeeshops, on the other 
hand, can give individuals with a sense of relaxation and tranquility due to their calming setting [34]. This 
setting is ideal for introspection, reading, and long conversations with friends or acquaintances. The pleasant 
and familiar ambiance can generate sentiments of comfort and nostalgia, adding to a sense of well-being and 
contentment [35]. 

Traditional Viennese coffeeshops, known as "Kaffeehäuser," for example, are recognized for their 
particular atmosphere and design in the city of Vienna, Austria [36],[37]. Elegant interiors with luxurious 
seating, classic furnishings, and gentle lighting characterize these institutions. The relaxed atmosphere invites 
guests to sip their coffee while engaging in intelligent talks, reading newspapers, or simply observing the world 
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around them. This setting promotes relaxation and intellectual stimulation, which contributes to the patrons' 
psychological well-being. 

The Attention Restoration Theory explains how the ambient cues in modern and traditional 
coffeeshops might affect the psychological well-being of customers [26]. Modern businesses provide a lively 
and energetic atmosphere, whereas classic coffeeshops provide a more relaxing and calming one. 
Understanding the impact of these environmental aspects allows coffeeshop operators to build rooms that 
respond to their customers' different requirements and preferences, encouraging psychological well-being and 
improving the entire coffee experience. 

 
Perception of Quality and Satisfaction 

Quality and satisfaction perception is an important component of the consumer experience in both 
modern and traditional coffeeshops [38],[39]. Oliver [40] proposed the Expectancy-Disconfirmation Theory, 
which explains how consumers form expectations and evaluate their satisfaction based on the perceived 
performance of a product or service. Modern coffeeshops frequently prioritize specialty coffee, innovative 
brewing processes, and a varied range of menu selections. These coffeeshops strive to serve their consumers 
with unique and high-quality experiences. The emphasis on procuring premium coffee beans, hiring expert 
baristas, and providing a variety of brewing procedures raises consumer expectations of great coffee quality 
[41],[42]. The modern coffeeshop experience is frequently connected with discovery, exploration, and the 
ability to taste various flavors and coffee profiles. 

Traditional coffeeshops, on the other hand, may place a greater focus on preserving cultural 
authenticity and traditional brewing processes. These restaurants frequently have a lengthy history in the town, 
with devoted consumers who value the familiarity and dependability of their coffee [43],[44]. Rather than 
presenting a wide choice of experimental options, the emphasis is on retaining the quality and taste that 
customers have grown to anticipate over the years. The expectation in traditional coffeeshops is anchored on 
the continuation of time-honored processes and offering a taste that is culturally appropriate for customers. 

The amount to which consumers' expectations for coffee quality are met or exceeded can have a 
substantial impact on their satisfaction levels and subsequent mental well-being. When customers visit a 
modern coffeeshop, their happiness is determined by how effectively the establishment fulfills or exceeds their 
expectations for specialized coffee, new brewing processes, and unusual flavors [45],[46]. If the quality and 
experience of the coffee meet or surpass their expectations, it can add to a sensation of delight, pleasure, and 
overall contentment. Similarly, clients in conventional coffeeshops have precise expectations about the taste 
and consistency of the coffee. If the traditional coffeeshop meets these expectations by constantly supplying 
the usual flavors and quality that customers identify with their brand or location, it can lead to a sense of 
happiness and contentment. 

Consider a modern specialty coffeeshop in Seattle that is known for sourcing ethically sourced beans 
and employing new brewing techniques [47],[48]. Customers that come here have high expectations for an 
amazing coffee experience. The coffeeshop takes pleasure in offering a wide range of single-origin coffees, 
precisely brewed to accentuate distinct flavor nuances. When consumers' expectations are fulfilled or 
surpassed, they are more likely to feel satisfied, appreciate the quality of the coffee, and have a favorable impact 
on their mental well-being. 

Customers in a traditional Italian espresso bar in Rome, on the other hand, have certain expectations 
about the flavor, scent, and preparation of their espresso [49]. They admire the constancy and craftsmanship 
passed down through generations. Customers feel satisfied and reassured in the authenticity of the experience 
when the espresso fits their expectations, which contributes to their mental well-being. Consumers' perceptions 
of quality and subsequent pleasure in modern and traditional coffeeshops can have an impact on their mental 
well-being, according to the Expectancy-Disconfirmation Theory [40],[7].  

Moreover, modern coffeeshops place an emphasis on specialty coffee and creative brewing processes, 
catering to customers looking for one-of-a-kind and high-quality experiences. Traditional coffeehouses place 
an emphasis on cultural authenticity and the preservation of traditional brewing methods. Coffeeshops can 
improve customer satisfaction and contribute to better mental health by recognizing and meeting their 
customers' expectations. 

 
Sense of Autonomy and Empowerment 

Consumers' decision between modern and traditional coffeeshops is influenced by their sense of 
autonomy and empowerment [50],[51]. According to Deci and Ryan [52]'s Self-Determination Theory, humans 
have an innate need for autonomy, competence, and relatedness, which are crucial for their psychological well-
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being. Modern coffeeshops frequently emphasis giving customers with a diverse range of alternatives and 
customizing options. Customers can tailor their coffee beverage by selecting from a variety of coffee varietals, 
brewing techniques, milk substitutes, and flavor add-ons [53],[54],[55]. This emphasis on customization and 
variety allows consumers to curate their coffee experience, giving them a sense of control and autonomy over 
their decision-making process. Customers can tailor a coffee beverage to their tastes, dietary constraints, and 
preferred level of indulgence. 

Traditional coffeeshops, on the other hand, may provide a more consistent menu and experience. They 
usually have a predefined menu of coffee alternatives with minimal customization. The emphasis at traditional 
coffeeshops is frequently on dependably delivering a high-quality product based on time-honored recipes and 
methods. While personalization choices are restricted, clients can still feel empowered and autonomous by 
selecting the sort of coffee or brewing method that they want from the available alternatives [56],[57]. 
Consumers' sense of fulfillment and psychological well-being can be significantly influenced by their 
perception of control and autonomy in decision-making. Individuals feel more ownership and pleasure with 
their decisions when they have the opportunity to make choices that match with their preferences and values. 
Individuals who feel competent of making choices that fit their particular needs and aspirations may experience 
sensations of competence and mastery. 

Customers in a modern specialty coffeeshop, for example, can select from a variety of coffee origins, 
roast levels, brewing methods, and flavor profiles. They can also choose different milks, tweak the sweetness 
level, and add distinctive flavor syrups or spices. Customers may tailor their coffee experience to their exact 
requirements, which increases their sense of autonomy and empowerment [58],[50]. When clients have the 
option to design their own coffee beverage, it can add to a sense of fulfillment and psychological well-being. 
Customers may not have the same level of customisation possibilities in a traditional Turkish coffeeshop as 
they do in a modern coffeeshop. They do, however, have the option of selecting a specific sort of coffee, such 
as Turkish coffee, which has a different brewing method and a strong flavor. Customers are given the option 
of selecting a coffee beverage that matches their cultural preferences and personal taste, generating a sense of 
autonomy and psychological well-being. 

According to the Self-Determination Theory, customers' psychological well-being can be influenced 
by their sense of autonomy and empowerment while choosing between modern and traditional coffeeshops. 
Customers can create their coffee experience in modern coffeeshops, which offer a wide range of alternatives 
and customisation options. Traditional coffeeshops have a more standardized menu but nevertheless allow 
customers to select the precise flavor of coffee they desire. Coffeeshops can improve customers' sense of 
fulfillment and psychological well-being by understanding and appealing to their demand for autonomy. 

 
Bridging the Gap and Creating Sustainability 

Bridging the gap and ensuring the sustainability of modern and traditional coffeeshops is critical for 
boosting mental health and cultivating a sense of inclusivity within the coffee community. Bronfenbrenner's 
(59) Ecological Systems Theory highlights the need of recognizing numerous levels of influence on persons as 
well as the requirement for interconnection between different systems. To attain sustainability and promote 
mental well-being, modern coffeeshops must find methods to include parts of tradition. One strategy is for 
modern coffeeshops to combine traditional characteristics, such as serving historic coffee blends or sponsoring 
cultural events that honor a specific region's coffee legacy. Modern coffeeshops can pay homage to the roots 
and cultural significance of coffee in this way, providing a link between the past and the present [2],[15]. This 
integration helps to conserve and honor ancient techniques while catering to the changing interests and 
demands of consumers seeking modern and distinctive coffee experiences. Customers can also connect with 
their cultural history and feel a sense of comfort and belonging in the modern coffeeshop atmosphere. 

Traditional coffeeshops, on the other hand, might integrate modern characteristics to stay relevant and 
attract a wider client base. They can, for example, present specialized coffee selections sourced from diverse 
places or experiment with novel brewing processes. Traditional coffeeshops can also adopt digital innovations, 
such as online ordering systems or reward programs, to improve convenience and the overall consumer 
experience [60]. Traditional coffeeshops can broaden their products and appeal to a broader spectrum of 
customers, including those who value both tradition and innovation, by adopting these modern components. 

A symbiotic link between modern and traditional coffeeshops is created by striking a balance between 
tradition and modernity. It promotes inclusivity within the coffee community by allowing both styles to survive 
and develop. Customers from a variety of backgrounds and interests can find settings that reflect their values 
and desires, fostering a sense of belonging and inclusion [61]. Individuals' mental well-being is aided by this 
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inclusivity, which provides a supportive and diverse setting in which they may explore and appreciate the 
diversity of coffee culture. 

Consider a modern coffee shop in a multicultural area that incorporates traditional characteristics. The 
coffeeshop serves traditional coffee blends from around the world and hosts cultural events that highlight the 
coffee rituals and customs of various communities. Embracing these traditional elements will transform the 
coffee shop into a hub for cultural exchange and celebration, attracting customers from all walks of life who 
feel connected to and proud of their cultural heritage. This integration encourages inclusivity, builds a feeling 
of community, and benefits the mental health of both customers and coffeeshop employees. 

Similarly, a classic coffeeshop in a quickly changing urban neighborhood can incorporate modern 
aspects to appeal to a wider audience. The restaurant can provide specialized coffee alternatives supplied from 
local roasters, as well as novel brewing methods such as pour-over or cold brew. Furthermore, using digital 
innovations such as mobile ordering or online promotions might improve ease and attract tech-savvy customers 
[62],[63]. The traditional coffeeshop can adapt to changing consumer tastes while keeping its authenticity and 
cultural identity by adopting these new components. This adaption contributes to the establishment's long-term 
viability and supports the mental health of both consumers and the local community. 

According to the Ecological Systems Theory [59], it is critical to bridge the gap and create 
sustainability between modern and traditional coffeeshops in order to promote mental health and build 
inclusivity. Both groups may survive and grow by blending traditional characteristics into modern coffeeshops 
and accepting modern components within traditional establishments. This integration promotes cultural 
preservation, variety, and a sense of belonging, ultimately benefiting the mental health of those in the coffee 
community. 

Furthermore, the decision between modern and traditional coffeeshops in Al Qassim might have a 
major impact on consumers' mental health. Understanding the cultural, environmental, and psychological 
aspects at work is critical for designing sustainable and inclusive settings that appeal to a wide range of tastes. 
Coffee industry stakeholders can foster mental well-being and promote a sense of belonging for individuals in 
both modern and traditional coffeeshop communities by incorporating theories such as Social Identity Theory, 
Attention Restoration Theory, Expectancy-Disconfirmation Theory, Self-Determination Theory, and 
Ecological Systems Theory. 

 
Innovative Ideas for Creating Sustainability and Mental Well-being 

To address the challenges and promote sustainability in both modern and traditional coffeeshop 
communities, the following innovative ideas can be implemented: 

 
1. Cultural Exchange Events 

Organizing cultural exchange events is one unique behavior concept for sustaining the convergence 
of modern and traditional coffeeshop communities. These events serve as gathering points for people from 
both sorts of coffeeshops, as well as opportunities for cultural exchange, understanding, and appreciation. 
Cultural exchange events may feature cultural performances, training on traditional brewing methods, and 
interactive sessions in which attendees can engage in debate and share their experiences. 

These gatherings attempt to break down barriers and develop a sense of unity and mutual respect 
among people from all backgrounds. These activities help to a wider understanding and acceptance of 
varied perspectives by offering a venue for people to learn about and appreciate the traditions and practices 
linked with coffee from various countries. This, in turn, improves mental health by increasing social 
connectedness and decreasing feelings of loneliness or exclusion. A cultural exchange event, for example, 
could include live performances of traditional music and dance from around the world, creating a dynamic 
and welcoming atmosphere. Participants will be able to sample traditional coffee blends from several 
civilizations, learning about the distinct flavors and brewing processes associated with each place. 
Workshops on ancient brewing techniques, such as the Ethiopian coffee ceremony or the Japanese pour-
over method, can also be offered. Participants can gain a better grasp of the cultural significance and 
traditions around coffee through hands-on experiences and interactions. 

Long-term methods can be undertaken to sustain the impact of cultural exchange activities. These 
may involve forming alliances with local cultural organizations or community groups to ensure continuing 
engagement and collaboration. Regularly organizing these events can assist to foster a feeling of 
community and establish a shared space where people from various coffeeshop communities can continue 
to connect and learn from one another. 

2. Collaborative Menu Offerings 
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Encourage collaborative menu options as another unique behavior suggestion to support the 
convergence of modern and classic coffeeshops. This entails encouraging partnerships and collaborations 
between these two types of coffeeshops in order to develop menu items that include aspects from both 
styles. By doing so, companies may provide a diverse selection of options to a broader customer base 
while also promoting inclusivity within the coffee world. Modern coffeeshops, for example, can feature 
traditional coffee blends acquired from various areas or cultures, allowing consumers to sample the rich 
flavors and fragrances associated with these traditional brews. This strategy not only acknowledges 
coffee's legacy, but it also allows customers to explore and enjoy coffee's cultural richness. 

Traditional coffeeshops, on the other hand, can welcome specialized coffee offerings such as single-
origin beans or distinctive brewing processes. Traditional coffeeshops can attract coffee fans looking for 
new and inventive coffee experiences while retaining their traditional appeal by adopting these modern 
aspects. Collaborative menu offerings not only provide customers with more options, but also enable the 
exchange of ideas and knowledge between modern and traditional coffeeshops. Working together, these 
businesses may benefit from one other's knowledge and create unique coffee offers that combine history 
and innovation. 

To keep this collaborative approach going, clear lines of communication and strong connections 
between modern and traditional coffeeshops are essential. Meetings and talks on a regular basis can help 
to maintain continuing collaboration and stimulate the sharing of ideas and resources. Furthermore, joint 
marketing and promotion initiatives can be performed to raise awareness and interest in the collaborative 
menu items. 

3. Community Engagement Programs 
Implementing community engagement programs is an innovative behavior notion that can have a 

tremendous impact on both the coffee establishments and the communities they serve in order to sustain 
the fusion of modern and traditional coffeeshops. These projects seek to actively include both types of 
coffeeshops in initiatives that benefit the community's well-being. Fundraising activities are one way to 
engage the community. Modern and traditional coffeeshops might work together to arrange charity drives 
or contribution campaigns, in which a portion of the proceeds from coffee sales or specific menu items are 
donated to local charities. These coffeeshops exhibit their dedication to make a good difference and 
addressing community problems by banding together for a common goal. 

Another strategy is to provide volunteer opportunities. Coffee shops might form alliances with local 
charities or groups and urge their employees and customers to contribute their time and talents. This can 
include activities such as conducting coffee classes for needy groups, taking part in neighborhood clean-
up campaigns, and offering mentorship programs to budding baristas. Coffeeshops that actively participate 
in these volunteer activities not only benefit the community but also instill a feeling of purpose and 
fulfillment in their staff and consumers. 

Forming alliances with local nonprofits can also be an effective approach to sustain community 
engagement activities. Coffeeshops can tap into existing networks and resources by cooperating with 
established groups, so increasing the impact of their projects. This can include donating coffee to charity 
events, conducting awareness campaigns, or providing assistance to specific community projects. These 
collaborations not only build the coffeeshops' neighborhood relationships, but also their reputation as 
socially responsible businesses. 

To ensure the sustainability of community involvement programs, clear goals must be established, 
regular communication with stakeholders must be maintained, and the impact of the activities must be 
evaluated. Coffeeshops can continuously enhance their community involvement activities and adapt to 
changing requirements by evaluating the outcomes and obtaining feedback from the community. 

4. Digital Innovations for Traditional Coffeeshops 
To maintain traditional coffeeshop integration and satisfy the demands of current consumers, 

incorporating digital innovations is an innovative behavior notion that can enrich the whole experience 
while keeping cultural authenticity. Traditional coffeeshops can adapt to changing consumer demands and 
increase convenience by incorporating new technologies without sacrificing their distinct vibe. 

Implementing online ordering systems is one example of digital innovation. Traditional coffee 
businesses can create user-friendly websites or mobile apps that allow consumers to browse the menu, 
place orders, and select their preferences. Customers can now order their favorite coffee or specialty 
beverages in advance, minimizing wait times and improving overall service efficiency. Online ordering 
systems also allow traditional coffeeshops to highlight their distinctive features, such as the history and 
cultural relevance of their beverages and brewing methods. 
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Another example of digital innovation is the introduction of mobile payment solutions. Traditional 
coffeeshops can offer clients a simple and secure option to pay for their orders by allowing mobile payment 
methods such as digital wallets or contactless payments. This eliminates the need for cash transactions and 
simplifies the payment process, ultimately improving the consumer experience. Loyalty programs can be 
used as a digital innovation strategy for traditional coffee businesses. Coffeeshops can encourage return 
visits and foster customer loyalty by offering awards or discounts to regular customers. Loyalty programs 
can be incorporated into mobile applications or customer databases, allowing customers to easily track 
their points or prizes while also providing vital data to coffeeshops for targeted marketing efforts. 

Moreover, ongoing maintenance and updates are critical for sustaining these digital advancements. 
Coffeeshops should keep their web platforms and mobile applications up to date in order to give a 
consistent user experience and to include new features based on client input. Furthermore, personnel 
training and support for digital technologies are required to maintain seamless operations and customer 
satisfaction. 

5. Sustainable Practices 
Adopting sustainable practices is a creative behavior notion that not only improves the environment 

but also aligns with consumers' beliefs and promotes mental well-being in order to sustain the fusion of 
modern and traditional coffeeshops. Coffeeshops may contribute to a healthy planet and have a beneficial 
impact on their communities by putting environmental responsibility first. Sourcing coffee beans from 
sustainable and ethical suppliers is an important part of sustainable practices. Partnerships with suppliers 
who adhere to fair trade principles, support ecologically friendly farming methods, and promote social 
responsibility can be prioritized by both modern and traditional coffeeshops. Coffeeshops can reduce their 
environmental effect and help the well-being of coffee farmers and their communities by using sustainable 
coffee beans. 

Implementing recycling and waste reduction programs is another example of inventive behavior. 
Coffee businesses might aggressively encourage customers to bring their own cups or give incentives for 
doing so. Furthermore, proper recycling systems for packing materials and coffee grounds can help to 
greatly minimize waste. Coffeeshops exhibit their dedication to sustainability by prioritizing trash 
reduction and recycling, inspiring customers to follow suit. Another sustainable strategy that coffeeshops 
can implement is the use of energy-efficient equipment. Coffeeshops, both modern and traditional, can 
invest in energy-efficient coffee makers, lighting systems, and appliances. This minimizes not only energy 
usage but also operating costs in the long run. Coffeeshops may inspire customers and contribute to a more 
sustainable future by displaying a commitment to energy efficiency. 

It is critical to instill a culture of environmental responsibility within the coffeeshop community in 
order to continue these sustainable practices. This can be accomplished by training personnel in sustainable 
practices and explaining the relevance of these practices to both employees and customers on a regular 
basis. Partnerships or cooperation with local environmental organizations can also provide further 
direction and help for adopting sustainable activities. 

 
Table 1. Innovative Strategies for Modern and Traditional Coffeeshop Integration 

 
Innovative 

Idea 
Concept Description Examples & 

Implementation 
Sustainability & 

Impact 
Cultural 
Exchange 
Events 

Foster unity and 
appreciation between 
modern and traditional 
communities through 
events and workshops. 

- Live traditional 
performances 

- Encourages social 
connections, reducing 
loneliness. 

- Workshops on traditional 
brewing (e.g., Ethiopian 
ceremony, Japanese pour-
over) 

- Partnerships with 
local cultural groups 
for continuity. 

- Tasting sessions with global 
coffee blends. 

- Enhances cultural 
awareness and 
community spirit. 

Collaborative 
Menu 
Offerings 

Blend modern and 
traditional coffeeshop 
styles by sharing menu 

- Traditional coffeeshops 
introduce single-origin or 
specialty brews. 

- Strengthens 
community bonds and 
customer loyalty. 
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items that reflect both 
approaches. 

- Modern coffeeshops offer 
regional/traditional coffee 
blends. 

- Enables knowledge 
sharing across 
communities. 

- Joint promotions and 
collaborative menu designs. 

- Promotes inclusivity 
in coffee experiences. 

Community 
Engagement 
Programs 

Engage coffeeshops in 
social initiatives to 
support local 
communities and foster a 
sense of purpose among 
employees and 
customers. 

- Fundraising drives or 
donations from coffee sales. 

- Builds coffeeshop 
reputation as socially 
responsible. 

- Volunteer programs for 
staff and customers. 

- Enhances employee 
and customer 
fulfillment. 

- Partnering with local 
charities and groups for 
events and mentorships. 

- Increases positive 
local impact and 
strengthens 
community ties. 

Digital 
Innovations 

Integrate technology in 
traditional coffeeshops to 
enhance service 
efficiency and meet 
modern expectations 
without losing cultural 
value. 

- Online ordering platforms 
with historical context for 
menu items. 

- Balances cultural 
heritage with customer 
convenience. 

- Mobile payments and 
loyalty programs. 

- Increases operational 
efficiency and 
customer satisfaction. 

- Regular updates based on 
customer feedback to 
improve user experience. 

- Encourages 
adaptation to 
technological 
advancements. 

Sustainable 
Practices 

Implement eco-friendly 
practices to align with 
environmental values and 
promote consumer 
mental well-being. 

- Sourcing fair trade, 
sustainable coffee beans. 

- Reduces 
environmental impact 
and promotes 
responsible 
consumption. 

- Incentivizing customers to 
bring reusable cups. 

- Builds customer trust 
in sustainability 
efforts. 

- Using energy-efficient 
equipment (e.g., coffee 
makers, lighting). 

- Inspires community 
members to adopt 
sustainable practices. 

 
The modern and traditional coffeeshops in Al Qassim offer various experiences, drawing a varied range 

of communities with varying tastes. Coffee industry stakeholders may establish sustainable environments that 
encourage mental well-being by introducing new concepts that bridge the gap between the two approaches. 
Cultural exchange events, collaborative menu offerings, community engagement programs, digital innovations, 
and sustainable practices are just a few methods for fostering inclusivity, improving the coffee experience, and 
ensuring consumer mental health in both modern and traditional coffeeshop communities. Through these 
initiatives, the coffee business may grow while recognizing and honoring Al Qassim's distinct cultural heritage. 

 
4. CONCLUSION 

The study emphasizes the considerable impact of modern and traditional coffeeshops on consumers' 
mental health in the context of Al Qassim's specialized coffee trend and culinary boom. The research provides 
valuable insights into the unique mental health experiences of individuals visiting different types of 
coffeeshops by addressing key issues such as cultural identity, social connections, environmental factors, 
perceived quality and satisfaction, and sense of autonomy and empowerment. Furthermore, the study 
underlines the importance of collaboration and sustainability in bridging the gap between these coffee shop 
models, establishing a lively and inclusive coffee culture that improves the general well-being of the 
community. 
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